


Ty Horner
Bergen County, NJ • +1 (201) 681-1915 • tyhorner@gmail.com • www.tyhorner.com • LinkedIn
VP Marketing | Product Marketing Leader | GTM Strategy | FinTech | SaaS | B2B Growth
Modern marketing executive with 18+ years leading GTM strategy, product marketing, demand generation, and marketing operations for fintech, SaaS, and professional services organizations. I scale revenue, build high-performing teams, and design automation systems that unlock measurable growth. Known for combining creative brand leadership with data science and marketing technology to drive 3–10x outcomes.
Signature Achievements:
· Scaled company revenue 400%+ and client acquisition 5,000%+ through data-driven marketing, segmentation, and automation.
· Raised $4M+ for a new alternative investment product through GTM and investor marketing.
· Increased sales conversion rate 70% by implementing full-funnel automation connecting CRM, website, and communication platforms.
· Doubled audience engagement (1,000%+) through messaging, brand refresh, and multichannel strategy.

PROFESSIONAL EXPERIENCE
Senior Vice President, Marketing
Financial Recovery Strategies | Fintech • Saas • Professional Services 
Englewood Cliffs, NJ • 2013-Present
Executive leader overseeing marketing strategy, GTM execution, and brand development for a multi-division fintech and claims technology organization. Lead a cross-functional team of 10+ spanning product marketing, digital, automation, creative, and demand generation.
· Direct GTM architecture, segmentation, and messaging that contributed to 400%+ revenue growth and 5,000%+ client expansion.
· Built and deployed Salesforce Marketing Cloud, advanced marketing automation, and multichannel journeys, producing a 70% conversion lift.
· Led rebranding, website transformation, SEO expansion, and social strategy that generated a 1,000%+ increase in audience engagement.
· Partner with C-suite on strategic planning, revenue forecasting, and market prioritization.
· Manage marketing P&L, agency relationships, and cross-departmental initiatives spanning product, legal, compliance, and operations.
· Developed analytics infrastructure to measure ROI, refine GTM performance, and inform executive decisions.
Project Manager, Data Science & Digital Media
Potter Esquire Media Group | Digital Media Agency
Remote • 2013
· Oversaw digital transformation initiatives, marketing automation, and omnichannel campaign architecture.
· Delivered web and mobile product development, UX design, and client GTM strategies for media brands.
Early Career
2006-2013
· Product Developer: Hyman Beck & Company | Commodity Trading Advisor, Asset Management, Financial Services
· Developed and launched a new alternative investment product that raised $4M+ & rebuilt digital brand identity.
· Director of Marketing: MarketCounsel & Hamburger Law | Compliance Consultancy & Law Firm
· Directed marketing strategy, client communications, and branding initiatives.

EDUCATION & CERTIFICATIONS
Bachelor of Science, Business Management (In Progress) | University of Phoenix|
Associate of Science, Business Management | Bergen Community College
Professional Certifications:
· IBM Data Science 
· Google GA4 Analytics
· Google Agile Project Management
CORE EXPERTISE
GTM Strategy • Product Marketing • Demand Generation • Brand Leadership • Marketing Automation (Salesforce MC, Pardot) • Revenue Marketing • SEO & SEM • Content Strategy • ABM • CRM Optimization • Leadership & Team Development • Data Analytics • Predictive Modeling • AI-Driven Marketing • SQL • Tableau • Python (working knowledge)



